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The PIF Campaign: 
What Difference Did We Make? 

2018 achievements

• 350+ Active Member organizations 
engaged in 36+ states

• 1,000+ media stories on public charge 
• 225,000+ comments submitted

- Vast majority in opposition
- Hundreds of high quality comments 

submitted from 45+ sectors
• 4,000+ allies on listserv
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Ready? Set? PLAN! 

• Get started early

• Develop rapid response plan

• Raise the money $$
1. Dedicated core campaign staff
2. Communications consultant and digital support
3. Pass-through grants to state and local groups 

Takeaways: Start as early as possible, aggressively and creatively use 
preparation time, force delays and raise funds
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Structure

• Make it easy for groups to 
join the campaign, with 
minimal barriers to entry

• Develop a structure that can 
grow

• Bring in a facilitator

• Internal communications are 
key

Sign up form and foundational 
principles available at 

bit.ly/PIFActivemember

https://www.google.com/url?q=http://bit.ly/PIFActivemember&sa=D&ust=1550779667188000&usg=AFQjCNEzN-EwjUHYSJ_oQqMiEB1bQekeSA
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Establish A Campaign Brand 
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We Built A Website

• www.protectingimmigrantfamilies.org

http://www.protectingimmigrantfamilies.org/
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Develop A Social Media Toolkit

Create diverse content for toolkit, 
including social media shareables.

Twitter, Facebook, and Instagram 
are all important.
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Key Influencers


