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Let’s give renters avoice
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11 million households — 1 in 4 of all renter households —
spend more than half of their income on rent.
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Impacting 25 million people

14.6 Million 8.6 Million 7.9 Million
Women Children Millennials

2.3 Million 757,000
Seniors Veterans

Total exceeds 25 million due to overlap in categories.
Source: US Census Bureau’s 2015 1-year American Community Survey Public Use
Microdata Series as provided by IPUMS-USA, University of Minnesota, www.ipums.org
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https://youtu.be/5FKYWPdDowA?list=PLUIZu1WauP6nlmZCp9LeHPzUwv_3sq5Iu

A drag on the national economy

And causes long-lasting effects on health,
educational achievements and lifetime earnings.

The lack of affordable ““

homes costs

$1.4

Trillion ’i
in lost wages and

productivity every year.
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About Make Room

We will end the rental housing crisis
with bold innovations that will:
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NIMBY

Increase the supply of homes
that renters can afford.

Increase rental assistance to
help close the gap.

Provide short-term emergency
assistance grants.
\

Break down regulatory barriers.

MAKE
RCIM

Make Room is a

nonprofit, nonpartisan
national organization
working to solve
America’s rental
housing crisis



Presenter
Presentation Notes




A new organization with a different approach

STORYTELLING AND JOURNALIST EDUCATION

e Real stories, real people - Humanize the issue
e Expose the human suffering and societal costs

DIGITAL FOCUS

e Empower renters with tools to use their voice
e Educate policy makers on why they should care about the issue

ADVOCATING FOR CHANGE

e Mobilize 1 million supporters to advocate for policy change
e Connect policy makers to people impacted in their district
e Amplifying the issue through the power of celebrity engagement




2018 Initiatives

LOCAL CAMPAIGNS

 Establishing strong local campaigns to raise awareness and mobilize support for
new initiatives and policy change, based on our successful initiative in Denver.

JOURNALISM STUDY TOURS

» Through a dynamic one-day program featuring local and national experts,
interactive discussions and tours, participating journalists are introduced to a
range of housing challenges, solutions and policies that impact how we can or
cannot afford our homes.

EMERGENCY ASSISTANCE PILOT

* In partnership with the Credit Builders Alliance, we will conduct events in Miami,
Chicago and Washington, D.C offering a new housing stability loans, credit
building, financial literacy and healthcare services.

SEPTEMBER IS NATIONAL MONTH FOR RENTERS

» We envision the opportunity to expand the National Month for Renters platform
with the goal to engage rent-burdened Americans, policy makers, community
members, and the press on the National Mall.




Building a movement through digital tools

We’'re making it easier for real people to access their to elected officials in real time.
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We have always been a digitally focus campaign, but in 2016 we made the decision to move beyond delivering our message through video and social and give our supporters more engaging tools to take action


Tools to connect and act _
190,000 actions

’ cond J o cond (emails, tweets, pledges)
07 email s 7 the call 27 tweet

S s 184 renter stories
* contributed and shared
= Share your = Sign the Share on . .
ﬁ' story & pledge ;I' Facebook On||ne’ p|nned to

Congressional districts

Nearly 100 members of
Congress took action via
social media to show
their support for
solutions that address
the housing crisis

MAKE
RCIM

Grew supporter network
to 138,000 subscribers
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Rewards

Mational

55 9 27 Sign Up / LogIn
days L —

Federal Reps State Reps

All federal elected
officials have
Twitter accounts.

Tweet @
policymakers, they
pay attention.

THE CRISIS EXPLAINED

s >

Local Reps

RENTER STORIES

¥

Send Tweet

ABOUTUS TAKE ACTION Q

Maria Cantwell | ) 3

Senator for Washington

v » 9 ¢

Tweeted Wrote Toured Spoke

.@5enatorCantwell Thanks for all you do to #MakeRoom for
housing. Let's make this Congress’ #1 issue:
http:f’r‘bit.ny2bwb5pq|

rtl Tweet to Maria Cantwell

I'm your constituent and I'm calling to ask for you to work on
affordable housing. We need Congress' help to solve this problem.
In our community too many people are struggling to get by
because housing costs are so high.
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We have leveraged Twitter as a quick and easy way to get our audience to send a message to federal elected officials. �
Federal officials have Twitter accounts and it is worth including a strategy in campaign to tweet @ officials�
Local officials are less likely to have Twitter and Facebook accounts, but if they do, Tweet at them or post on their Facebook pages�
We follow all federal officials on Twitter so we can try to track when they are talking about our issue, but it requires regular attention, which can be a resource issue
We have heard from a staffer on the Hill that as few as 20 tweets from constituents on a given day can get their attention�



Hello Richard A Larimer
w20 points

ProTips:

Original content
performs best

Keep it short.

Incentives and
sweepstakes work

Jim McDermott

THE CRISIS EXPLAINED RENTER STORIES

Sign Out

ABOUTUS TAKE ACTION

Hello Richard A Larimer

125 point reward level

Make Room will pay one year’s rent!*

X

Sign Out
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Original content (stories, graphics) perform far better for us. 
Sweepstakes and incentives are a really good way to get your audience engaged, especially for donations. We have done giveaways of small prizes - books (like "Evicted") and Make Room journals and thumb drives (that we already have in the office) and seen more 20x more conversions than without them. There is some additional work to redeem those prizes but it is worth it.



Join #MakeRoom to make
rental homes affordable for all.

MakeRoomUSA.org

f v B

@MakeRoomUSA
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